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920 H THTIAT HSI FT &7, ITATH AfATHT ST F T § UF 7 3Uafser AT 7
AT gl T ITATH A=A [AAT T AR ATRATHT AT GATAT 2| STATHHIL o T&T ITATH (98T T
& AT T & FHAAT G H HH FLAAT HSG o6 S(1ad U< ST gl T&qd STATE § Rl
Gl § FHTH HA aTel HSTGLT T AT LTI, AT STATATL AT 7 (=07 6T g1 ST § gStiarat
FrEeT, fe=Tert &t Fieadr, A9 GaTT AIRAT AN T AT, TSI FIT 6l Je, M9, Sad i
faeraaf, saear % sarr dieT &A1 rfe &1 Fored fer T 81 g ST=ITE S AT AT 97 g0
AATATE, TATERT QTTIOT,TATSAT 5 I8 ATgHT, FEarar, Tt awr=r, Fagsfier a=m 2|

EESIERL

FHARTATA 9o 'TH' ITEN TAT "FTA' T 12T {AATT 3 T[T F 9497 81 T/ ST F/T AT I
T B F A H AT 8, "R HT o A H grav gl Ad: THRTATT T AT TAT ATfeash 99 g, THh
o THT § I AT L@ AT o &9 H T ZIAT | ATART AT 68 WL F AT IT THRTAT 968 ‘TH'
STEAT T A ol ATLTIIT o AT TSR (oI AT SATAT 81 STH ST Uhgl T80T | g gr|™? arest Bt 9eha
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SIS H THFRTANT T T "THhIToTeh, THR A [F TAT ATHHHTATT 6 &9 |2 TATIT TAT 5| g Zral arer #
T qHT § T AT3 F T § AHEATAT U5 T TCATT Rt 13T 5| RVt Trgsimat hver § oft qwepreti=

T AT "UF o T § LA ATAT" FTATAT AT 2

IET I@T ST qT T <0 5. % A2 | FTATAA & Algcd Hl gH GHHAE Aligcd Fg Thd 2l
S AT =qdT, 999, ea-Aqqedl ®f Fafq FEa grit Il TA1sll F g7 GHET Fwigil

SEH S[HUSAR, ATSTHOT JedT goll STHAIRRIETE, TT, TSI ST gH & gaod qH 0T, gl

HTEIETASRAT, TETATY, AT A, Zeral =l STRATEAl & 9ddT & Ta7 e Fe Tg THRAT STATEl &

forT St 7 gu 81 o swarTelie TaeTe SEted #°7 T 2

ST=ATET & T FHATAT a9 gu 81 g auateia =TT SETied #i% Tl gl §oiid o & a% $
1 = o g, M Tq@ 9 3T, |raem! {9 N g, 9T, qid o d @ AT S gt
% BIAT &' ATt IU=aTel | siiearet Straw & avaey § wgaqr ¥ o= B @ 8 9320 § yhrfom
THRTTAT Fo(ia T "G STATH ATCATHT ITATH F (AT H Usk A IUATed HET ST ThaT gl Tg
ST AAA AT AT AHT ATTRATHT AT FATAT gl STATHRE F T U9 | 6@ aid F g1
T % RIIAT GEIAT H HH FLAAT AGA 6 Sad 92 TR g1 Toqd SU=ATH | HigaAT @a=i o
FTH FLAAT ASIGL] T AT QTTI0T, ATT, SAATATL, THSATU SAM1a T =7 7T 81 Sovame # gettars
e , ARl i Fieaar, sae ar ATRAT AR HT AT, TS G 6l g, 90T, Siad @
i, sFaea & gy f=T &A1, arte &1 Fomed e G g1 9o it arEET #97 ¥ g0 T,
FATCHTL, AT, TATEAT, 7 I AT, fAgrar, FarremET, dayefier a9mET 81 I qd U9 § 47 Uh
Tl & O "G IUATE § SASATH SIesiiad e qHTS1 Straagietl & gad § qHioe i, sy
TE RSN, FH-AT, T@A-HgH, FHHIUES 6l g, stefaard STa-g=rad, Hiadrg, siearet g
TS T Ha T T2 T STAT T TATH A7 € |

TEAar & fo=me foham Tam g1 920 H TERTAT TR & 7 "9 IT=ATH ATfardt IU=aTd %
g™ § UF 7% IuAfed AT ST TFdT g1 Tg IUATH o (FAT FT T ATRETHT AT HATAT 2

STITHHIT 7 TEQA ST H g T & HATA T o6 HFAT GEAT H HIH FLAdTe TG 6 St e

T AT gl Toqd STATH H HIAAT G § FHIH FHIAATel ASTGL AT A5 0, FATT, TATATY,
THEATY aTta &1 =TT fohT g1 Savame § gsftare sxae, fa=itery $i

This journal is © IARA 2024 | International Journal of Humanities, Social Science, Business Management &
Commerce 2024, Vol. 8 (1), 35-40 36



=T, . T. ICi | International Journal of Humanities, Social Science, Business Management and Commerce, 2024, 08, 01, 35-
40

FfedAar, Tae GIF ATHAT AN HT A, TS HAT &l e, o9, staq 6t @i,
FAEAT % G GIST a1, STt &1 T oo BFar g1 9 &7 e 497 9% g0 ST, ATy,
STTOOT, STATESAT 7 I ATgH!, [AxTel, TS AT dagefier 7T 81 Joqa ST § §47 UF qgcaqur &
I g1 "I SUATH § ATRATHT SAsiad ST TSl Siaqret & qas § Ao fofd, smeame ua
TIEeT, G I, TgA-9g, FHHIUES i T, SATaard SATd- 9=90dd, [Aiaarg, Afeardt Jehid e

THE Hal T T STAA T AT 64T £l

sfeariet &t Shee

qSTTe AT ThFedl 3 WO O AEIET | g 7 [QFT 1 Tl AT, LT, SATiesT 3 LMt a=T
S 31 T i Tt ITET T ST g1 A F AT ART AT T TEhe Ao1gL o SITd g1 &7 i v #
ST STEqAT, FTITT T, TH Al AT ATATALT HLAL I AR Tead (T HT TTHTT A aF gl g
H T T TF Hel HgaAd Fed & a1g 9T &I a<h il ULt A6 § Al THT S @A T50 HATAT 6
STas &7 AT 8| 9T & o 6T g2 gl ATAT o IO ST, |15 2T, qq-5d, TrerdT, TET 9%
forsame Tad g, AT Fl STOAT AR [FGTar AT 8 TLET i AT 39T AT AT cd & geer = [Herd
S| BT IfT o1 I % g T2 9 & A7 Tl @, AT SO SiT 727 FT AT Sdqrel SAaarierdl sl TeT
gl AT (T=TAT) AT ATAT &, STH TAaqeqd =T Ao (FTL<T) FATAT g1 ST Il IT&AT FHedT 8, I
FEr ToT &1 ST gl FH 9o HAdqr qgr a7 AT AT Fd 5, T (T TIT A0 A = TaTe &l

ITAAT &, T ANT (2T Foleh, TZeAT THEHL SAT AT Fld g

Ao Rafa

STITE & &g H [9gIT TT % AT TIET H TTEAET A T GATA ATRATHAT o0l AT HI
THH ATI% B 9 =0Ea AT g1 Sl 9% st =9 Arfeartadi & o HIoATe Al H qTHAT FIAT

TEAT 2l

AT T g

THId W gL SHa T ATATH i HaeAqT FLAT gl IHT THIE TATA TASATT o6 ATGATET AT o
ST AT T off| T ATTRATHT HIFAT GIEAT 6 AEATH SHAT S # [T A § gl Ah T I
T ST T19 gl of ITaT dgl Jg SAGaTe AT Saq st # o As9® g 98l &l § %7 F w7 d14
HEIA T SATET A1 ff a7 [0 Srar o7 o7 o 9 F Heedt gar ua i o 981 9 ¥ asire i
TheFedl GAl & T o = SAGATIEAT o0l STHIT AT THH =T TS 5l
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HATAT T G-I I STASATATT AT TTRT [ A A SAfeh T@T &7 § gAY T T&5qq
FAT g I @I | A, T, Tootl, Tegetl, Hore st g1 #47 sty & Rravar F ar2r @rer F< sy
gl "SAT-aTT T qd, FATL 3T TH-TLH UTeAT" T T H T Al gldl aF HG ANTHL I il GG Al
9Tt ToraT STTAT 8- 9T 519 Sg1 &l S[BF A< dled @dT g qd SaT 74 srstia |1 FEAqeurm | 9% 14T g
8T T FIST & ST 3T THE T T I9h I gl a1 Tg (qahT 3 fa|ar &f XU S arht &
T @A Al & QAT qeadt § 39 qmhe @ fEmts 9 ST # "1 stedret q@adt |

TRLTHT H Sttaa forara g1 SY=ame it AT 97 F AT qAT AATEUET Siad wl S6eh 6 FI9 T

THSAT AT THAT g =" AATS Lo FHAAT FT {oh TEST-THT e SATAT ¢ 3T gHAT FISf g1 &l A v
gl Afeardl U< il @ Herm & T ave, 9™, 8970 7 AHet &7 96 F:3d gl searer
AT UF @A H A f&ard gl

qT9-0 T FHHEHTUES HiT G0

'YTT ITATH il ATTAHT HAT O I AT FIEHT AT AT o FIL o6 AT g AT gl SHITT
T & TN GT=2T H FATT gl =T T GoaATd g0 Fgd &- AL TaAT ° ST 2T HF HL AT 90 6 T8 To 1
T [T F TFg F T 9 0 7F o AR 210 gl "TH qarai | af UHT 3fZa &1 St St /a7 &3 2
Td & AT?¢ UTRT AN Figd g Torg oTea¥ § £ 9T for@T g 1o §ami o 9T9-0F FT Fef {Oq2f &l TEET 92a1
gl 9T3T oNr Fgd g o "9 99 H-Hh 919 & (o0 ITATST FEAT T2dT ¢ arieh M9a<l Hl T&37 hl I ar
TH ToTT FTE &Y FaeraT<t &l 9IST & & av ... 2% AT &l T ST Tha T gl

sfeaTdt depfaq

'Y IUATH | Goiia o efearet §epia &1 wrht Tgars & oo & g1 @sia sfearteat &
TEA-Hgd & T § Fgd o-aAqTA SAGATIEAT & = T B o6 | THT o a0 | Th a1 oA - {ramt
T FOL AT T et g & &l A= =a1e |eret gt § o gu -3t |iare sfiwal & e

AITEAT AT TLG TAHT SHAT ATET 93A gl I FTAS(E S F0 6 @ & LT @ gl a9ar gl Taf
X " Fgd 2~ A ST I AST Fg ATE[ON o6 AT H UH § 1o SIwa< ool ST T AT & ST 9 Feel
T AToheT ATTRT U AT ATTATHT T FT IGT Aal (e, T A7aL o, T 91g § 9Tg o AL of F1 T TrH|
T HSIGIL 0 FTH L <@l g, AT I HIAAT gt FAT T 2T Lol ol STareh AT SaTHT Sfiwat § T =isr
ATTHT AGT THNT1" 2 T SATITT IL FHgT ST ThaT g o ST F IS A<h A Al gidl, 98 99 FAl F T5
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AT gl 3T a9 o SUfearl =0 397 % g HarHl § I8 a1 oW g (6 qgdd FIhm=ig ¥ g2 @ I
TTAAT SATRATHT ST S{TATATIT Fld gl AT Traid g glad | (Il HERid TIAT TLFIT, HTedT il
ST it g1 T 9= g o6 T it Jar9 THT & THIT TaqeT TgAT SATET T Fedl gl TS FHIe 3T
ATIF FAAT ATZAT § ad AHIgH UHdTl, TMST & g 9 G0 Fleh I Afeaqcd ol LT Fd gl =4
STEATTeT & TaAT AT FEHid T FHeadT of Aal i ST 9l 2|

FHTANIAT

TH ST | STRaTAT & a1 ord Z1ET, SHard T Jcd+d - AT 1T -Hage a1 JTaT 2|
SUITH T ATET AT &l ST H T@T STq g AT ag dgi 9T GIerd Tgl Tgdl STaL gl J47 hl S=id &l
FedT & TRUTHEIET 98 TF 9 &l ST70 <dl 8 S & g1 gra 997 447 9 7 981 SIg o/ gl

FrfeaTiRy &1 shae

AT T Theedl & 0T GX FIERTST H STg¥ I QAT 8| T[T, ST, AT 3T TN a1

T 81 T &7 ST ATST AL BT AT g1 T o heTd ART FohAT 7 T8 A91g? a7 91d gl g7 3 gu §

ST FTEAAT, THAT ag, TH HAled ATAT ATATAL [HLeq¥ GIEd AR eI T GIEST A0 aF &l 98
H AT OTH T Hel HgAd Hd o a1% S1 &7 a6 i ST T8 | dai| T i @A TJgr @471 6
Sfraer T Fomed g1 forear & T T g% {1 srfeveraar % FOT TTEE, S1g AT, I, e T, TAHET 97
forsame a2, SIAT il 0T ARAELTAT 79T 81 TLET il AT ST T AT & gerer = Ferd
g1 BT Tt oo 9 3 FId 90 7@ o |1 Tgl ¢, AT St STt ATeT AT aAqT 1T ATQATTerAT shi TLFIT
g AT (TETHA) FATHT SATAT &, SHH TaaFAd (0T HISd (FTEL) FATAT 8§ ST IHehl 3UeAT HLaT g,
FE[ TT &I ST gl A & [Heaar dgt ar JR; A9 T 8, T [T 97 0T & THH T &l
A 8, T AT (AR Feh, HSAT THSHL ST TATITI Fd &l

ARy

SO ST T 9 SU=ATE | GTHAT SAFEIT q9T M9qel HaeT & =Ea &ar g1 a@® &1
3297 Tt ¢ T aroor it Tt 7 o1 it g [Ed 37 T Arfearet ag Sl o STreeT & T SR &l
AT & ST J=TE Fied 1 SATT FATOT 1 g1 HAT SATATEHT G927 § TS GISF f e g, 3aH
ATEH, ST, TATATE, 71T & [Gars §99, [arg, TE ATaAT, e arte fereraant seqa =i
S| SUITH o oIvd § HAT #hl G Al AT FHIied =l SATTA HT HATT ZraT 2l
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