) Open Access

% International Journal of Humanities, Social
Science, Business Management & Commerce

\ A (An International Peer-reviewed & Refereed Scholarly Open Access Journal)
[JHNSBMC ISSN (Online): 2583-181X
ISSN (online) : 2583-181X Journal homepage: https://ijhsbc.iar-a.com/

Vol. 08, Issue 01, March 2024; Pages 234 — 238
DOI: 10.5281/zenodo.10511181
SRIJIF Impact Factor (2023): 8.1

Original Research Article

Scildcl alid & cddl ; 3ifcaril faarot
9T. ST. ST TH, 991X

TR grearaes, et fEam, «fiwdt =t . omg afger aerfEmmey, gt ¥ v e s ggrTy, 9

Corresponding author E-mail: mail-shobhapawar69@gmail.com

Received: 03 January, 2024 | Accepted: 14 January, 2024 | Published: 15 January, 2024

EESIERL

21 9T T T AHEET T ST HSATRLOT &1 IL THTS I T2qT TATAST T ML, AN Stra
T HATIAS T TgT gl Tg TSATH HIHT A1 gl &0 H Fafaat aar @t g1 TH aar g &6 amg gt &
UHT THTST 81 ST 3 dad1d § Jiq gl UH Fh GHIT g, [oraaT Tel (== gH AT & Areqq o aaqv
FAAT Bl GaL T STeaTe! THIST & Hel 99 Hl W AT § T Fgal 7 g7 o TR siishe qal
qfod Teh TAATRIT AT TTAT 6 HATEAH & gl T 9TH @7 adT gl 5000 S T TATT THTAT T4
HETHATIT T & SAQATET HHTST %0l ATHTSTG (e ST AT 9T 5F g1 Fle Sec@did qIadd dal gol gl
fae=a qHTS1 T ATIAT, IO 9gd T8, 3T |I 9T g aLhI gl SOt ATERar & o F=rd Fzar ga,
FAATT | AT AT T SAAT ATTATET THIST T THIA F ST A, ST 3T THIA T&TH 63T AT, ITHh [0
AT I SATST A=HAT ST FAMSAT T2aT gl Bl HAT ATl ecA | 2047 F&T A7 {qH 90 ¥ 21 &1 T&r 1 q@Aie
SrfeTar fawel Fr FwT FhRT F=T BT gl Fs Ty ATH= fawst &1 e s S wigar @
FT AN AT Ioo@e 1T HHAT AT BT 37T afera el & are-ary sfeardr Bwel it @7 7w %2
T THATT S gl s a9 2009 § THITT T0ivg &7 TG T o qaqar IT=ATH AQarHT areaa
STae &7 FATAST AATIAH AT FAT g1 Tg Fg AT SATALTATE 7 G| L /A 3 AT ITATH T ITH
BT g e STE2l g7 24T, ITHT, €, SR1eT | oohe =, Sq o T A9 ARl o6 STHL aF Hl aree
#T &7 T TS B

SYTH AT AT STASTIT 6 ATATEHIT T8 el | qTEaT gl ATl 7 THAT & HTL0T AT 1a9T
HILTITE SIE g -9 | AT AT T2AT g1 T STATH  GIT oI@eh o FATAh o AT 37T F SRy
1 AT g 7 9 ¥ gH gt Fw e 81 e gw At artew off 81 98 ster ara 8 o 9 forear
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AT F TEd ALRIE TS ATl & 1o 3T ATHLT %0l ST TH Fle ST (AT Frerer &1 #i@ qish LS I
T H|

ST § HATSHAIRI & TATT 96T QT ol Lo ANGATH] T¥dT ST TERid H e gl
STITH T ST TATE ST TG o6 addqT FHhH! Teldh QA TSAT | T STASATIT Al HAT 6 Tl Tod 1o
& forw afaer &1 TATiaras Fuia uferd grar g S o o@e o aget FhaT g1 Sxeg & o= § 7
TAT TGATITE STH AT § F(FAT3E 6 IR, KAl TH hel TZIE & ST HT SATHT, ST TAT ISATE-a91T
T T TAhT FAT T AT T T g1 T T IATE 4T % {orT Fwreht o471 9 sies i gehg U7 T S
FT AFLT TATAT AT g

SFFATEAT T % T AT L A AT-TT TRAR & Feare & = fear g1 a«q= T
TAERT ST o AT % AT A1 AT AT BT S A W AT 2| AT AL sare st AT aeahare g1 S
“YIT T ATHT F G H AH (AT AT T FOA 9gd A=51 gidT 21 AT =7 "o § GEThadr o
THT TEd g1”% AT SEHT T /T FTeh? & 6 HiaL | AT SITAT 911 FTRT Sistrer 47 off| 99 % 971
TH U7 F TadT goll gl 912 H Hided el HIAT Sl Hl FlEhT adl AT 92 IHHI G AT ST
T TH TG sl ATTERATATA ART | THL T @TEI ATl § QT SATH @IE HT ST — S8 Tg HT
0 O 9T 9 T | F21 % AR § AATIT STET STHTE AETHTE T 38 Herdr Srar gl

T H A9 FohU SHEW SURITH 910F FT TIA95F I9dT gl AY 26 & FI0 T@1 & qSF ol
2Td GeaT gl Rufa Fqeme a7 giere 39 F a5 9t At w1 e 7redr 81 U e e S
T F TEd & 39 FHIF F [T MU SiadTse Mo HiT THE el AW =IT § gadT gl S99 el
FATs ¥ ‘Frear [T afg RAr 59 g 987 99 MU 8| FHIA W, F99 97, TR H§, O &
{3, TA-ATRT F TaT -9 Gagd HidAHT, 2L Tl ol FATIT gaT Figare e o gHar &
AT BT g1 ITIXATE F a7 |1 FhefH et §T I STg (ohell SaAld o F gl gl T2l & 0t § 397 o qad
HETAT T 92d 5| AT EgTe T8t 92 ) &g =ar 6 a1a 95 ¢ 6 |7 § SA1ar o2l & 720 &l IAEHT
Tg THA FATAT TAT AT| T3 =% g Tl Aal g Tahd gl T THAHA & 9ea1 # - gAN ag U=, 7
T Tl AT SRTT gl THTET Bl STl 9¥ qATSTHEA STET Tl FST FT gHIT g4 d T T J18d &
AR FgdT ol 2T o sieam™ T T0Ts & o J0TsT 3 ThTe foraeT Fedt 981 ¢ a1 399 I

I AT g1 FaaT 8T 9% T a8 IURITE gHIT SFAGEIT i AT I Gl F TG adT | THEH FT a5
Tsft TR AT 7 3% )o@ 7 T0g 3 g & araedre &1 9w S o o st o | S
ATEHTT FT T g Toamer & Sawfy, ST St =S Bt g1 T § G A7 979 gl aF ATTH gl AT
AT ST ITHT ST STATae SETe & forg sftaer &1 et 37 a7 ot 81 &t a8t * Teegred § g™
TG & SHS ad g 3T AL & ST H AT Ths HT AT @T-GTHL gg I€ T gl ITT Io1 & TGL il
Tl ST Trg dvq ThAT ST 72T g1 Jg 9@ 39 J¥&Ted & d1g? o

SYTE | =9 S0 & ©q — Giolg, Ta-A1ge, TT-9gd 4T dl-1arst &1 T+, qaam ud

T, T AT F9A GEq F g g1 qerdre # fraT T e g HAd gSHEL ET-ARH S 6

TEd TH.T. 2|
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@ o [AcadT & garel ¥ T2 ¥t =78 5 g T =7 o2l % @il &1 T2 T AT AT| THA
FHAT ATAH HTESTS( T ST ol T HAT TAT FLAT | HERA il TeTs Hld a1 g T ST H G2 8
AT T A HT (AT GHIL ATHA T@AT gl T TEL AT 90 | & g - AT L, AT TR AT
RS o/ vag F gata ¥ 78t =1E g & e, =, o = a9/ 9491 o e F = §) ASwE &
TTE TSI ATV % HEd il FalHl SHH adTs s gl T & i Fhardie? g Tl T ahEL HT a9
TAT &, I RN T TATH TITEL ATHS ST 7 THEAT| SEIEG 1 TS Tg g Faqar ot ai=ar o
T &F FEAT AT A1 TR GATS STl &l TRE Al T2 TS AT S Fgardt gl A1 &6 gsr a1 o
TEA-g2d Tl &A@ BIE, T HLA il TOHAT ST €T AT gl @ of@d g - “dF Tgi F Fg1? STHiT
i afeat 9, ofa g TS St ST Wi I § @A B Uldgrtesd S o et 8
IR TTHIT STHIHT o T, AT A 1€ a9 @as S, H1 &0 ST a0 HAT 7 A1 < [ a7
&, ST ] qTaaT o oI foheft ST ofiT ST & &7 A5l gl THI l a¥g Sl 9eaT |l =& af a=1 o,
T F T TR AT AR ST AT I8t WiNE g1 9¥ gAY HHTS ST HEHd F =9 Rl & oy
AT q¥ H T oft 727 e, ¥ 99 gAn o s § a9 @) aRaEdE, sRemEde T
TUTEAT gl AT & Fgl Fls dehd AT AT A2l

qA F AMRATHT A HT, AL F ATH TTH HT A AT AEqadral fohq Aorare hear 9 @ o
a1 T g1 T g Toqa g o @ame? 9T a9 UF qa7 & Tha 97 — da-a3reT, T g 7 00

FIAATE T SATH-AA AT ATH FAT =T AT| FIE T TF Tl HIAT| T 00 TG THE I I8
T=TE T IY H G UHg FHT =T AT 9% AN FT a7 o7 36 9 vehg e 399 @eaTe arfeard a9y
AL H o A off| Fgrad Aege ¢ & °vaw & =92 9ui o S 91 a8 TSqd a9 SA1a7 g ST g9l 7e
ST A TR Mg @vaTe arfearet a9 STTar g1 T [#g STRaer & &7 gIaT af UaHTe sl & 9768 31T
FLAT AT THT ATF § A (e Sff F7 AT2e groe’ F g AT5S Bier arer ATl 92 T 97T TH &
Fgd gl STATA S0l FTUT 3T FHAT FHT T T & Tr=e f=err fHerar g

T T8g T Tall 7 9% 7T H AT q9g ST T hf A w1 T STAT 9T S 7T F T T
T f8g T 9 ot e ofY FE TR FA A6 § 927 &) 3hE G i e et 72 of zafern
ATAAT ZT 0T ST I¥ Tt A2 2fF| AT Tohel @R ATAAT T o6 T | HTH FT TG ATAT HT BT FE FT
AT o1 # et R st g Fareft #r g g ST ST F7 Fedt ¥ o i ag I wad oA
STERT AT TR & AT oI@® 7 TAZTE T aTAT &d g0 A9 1620 FHT=eH * TTST Ferahrq i fFafa &
FT off foeqTe & aqTe 81 Faar v g awrhreT, o e TRt stawre o T v B wrer w1 s i
FUT aF O ATESII=H T I FHT T@T qTih G [HaTedi § 97 &7 G=7 997 G| A7 T STH
q IGTEA ¥ FaE Al TG 8T Fgl HeAdt gl ST &7 [T ¥ =AM=T & {7 S0 it FA7 A6 F24q1
AT Tl WTEeY &1 A A A=ferd g1 Srar g 73 9 Faf o 37 g oY foF| &1 & T8 @1 81 g9
AT T TG TAgTd TSt ST Fg 96T gl gl ST o {70 A= 3 T {78 A qIY FAT S a5l
T UhgEs & fg o O sfee Fwgt % i Fa T e ger sru?

STAGTEIl o Fad TAAT af aTeqd gHTE JTad @1 foh gerforg @&t fohaeit e, =amt 3w

FATAT AT| T T hael T a1 W, S, TET 7 FE@T & IUST ALY Fl &7 HT Graal T379

This journal is © IARA 2024 | International Journal of Humanities, Social Science, Business Management &
Commerce 2024, Vol. 8 (1), 234-238 236



IT. T, QAT UH. 94X | International Journal of Humanities, Social Science, Business Management and Commerce, 2024, 08,
01, 234-238

T AT AT| ILAAA Tg GG T ST gIal & I H JTg< AT AT AT 9 ST FFHAIT T
arer (ATt & &= 9 ¢ ol A AT Fgdl ¢ 1% “THT FTHL ST-1a1eT il T FAT g1 iah
T o TATHE o TATH H AL G ged gu SATSTHIE, AT, TAT, TSI 8 gId ANTIE T8+ goiTel |1
o Tohae Z&T ST arear 7 gaTeT fammer AT saehr #ire et sftagm™ § 951 8177

ST BITENE T ST STAST & o9 Dl G FLdT gl AT e qE 9T Tg ITIT9 39
X THETT il THG-ITIT g1 STA ST STHIT & %00 I7q TR FLAT § I @ F 9% 637 g & a0 #
T T8 S S 0T & ST STt STTf ot g7 T Aant & AT gAT ofd gl o7 §f (Haret ot o oo+
STHIT & 3@ U 21 F@h o FET AT 6 A1 ATAAT & HIeTH | ST 0l FHAT Hl IR H qre7d gu
=8 UF A s T R 81 =9 Sueame ® sxitaste % Sl i 6O AT o1 gre-gie S-0wy 9wt
T ST TeAT GIT 9gd af T2 w7 ¥ fAgfua B g1 g8 & e F=d A1 a6t Mafd a9 7% gl sitaq
T T THY FIAT ST TAT AT [G19d 8, Tgl sl TgaTd |l gl

TUE T g STATH Fgl 7 Fgl SHAE o A 0 A1 I "ATar g STt o 3T o7 &t Toiige
ST &l qIE Tl gl T ST TATEe Td & <adl & oo Feh T8 g 1o I T o adr il HAT-H
HATSITE <97 T & 3T IHHE o [T [ATH AT & [heaTe gl Tad: TR 0T T 9 T °dT | Agaaqol
e 81 UHET 95l ¢ & AdTe % FHRl d ArnRdierg qentT H AT Aal gl SUATH & 3id § W&o
T % AT H G @1 T g FTh afah T H F g o7 ASTe Bl oTF SdH S| I a0 & T Al
AT ST T TG | TR g aret 07| =7 ag o Aferar, seeT, Taaris, dTa=d & arar 37

Ugg ANl giorat I8 T2 AT TIEHAT T AT= g1 for@m 9o & — “oa g6 Fiaer 13 A1 g1 af o+
21 0 F=7 1T g A M A8l ATEd1” AT gt g 5 a8 wue Tt iy gatar o fier fir
ITEATH 47 FaT gl

et

ST T AT A7 T ASTHTOT 3 FHTOT 19 G AT F7 &Y 7 F g5 g1 TIR0 STt a7 ot
7 OXT TATHT AT Fiool | AT [oIAT | FITATA T il F2 AT THS THIA Dl GUEHT o7 Gl HHTeA 6
oo S wrEw e =% g 327 A g1 e aret A 'e, ure i gt § "6t 2 o dmw
o & HETLTT il @8 Alq Gl &l oard AT| 3T T8 Sl ITe 9¥ (=T AT qgT 9T ag qTATer &7
ST Agl Tel ATl SU=ATH & 3q § Fhifwa amemare fear g & "= ereft off S 81 aremi
JEAATEHEr T A ST ST ATAT o AT FITATHET 6 [T [Fahvel TET AT| FETS 0l IRISE dT I8
AT AT

e gt
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